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1. MECTO JUCLIMIIIVHBI B CTPYKTYPE OBPA3OBATEJIBHOM ITPOT'PAMMBI

1.1. TpebGoBaHus K MpeIBAPUTEIBHON MOATOTOBKE OOYUYAIOMIMXCS, MPEIIIECCTBYIOLIHE
U COIYTCTBYIOIIME AUCUUIUIMHBI, HA KOTOPbIX OCHOBBIBACTCS U3yUEHHE JAHHOM:
«AHrnuiickuit s3e1x» Ha 0aze OI1 OCO.

2. OITMCAHUME AMCLUITIIMHBI

2.1.  OOmas XxapaKTepUCTHKA
HanmenoBanue nokasarens
Ha3zBanue o0pa3oBaTenbHOM MPOrpaMMbl

3HavyeHHEe MoKa3aTess
38.05.02 TamoxenHoe neno (Criennann3anus:
TamMo)keHHOE JIeJI0)
b1.b.M2.1
NHocTpaHHbIN S3bIK
bazoBas (00s3aTenpHas) 4acTh

4144

Iudp 1 Ha3BaHUE B COOTBETCTBUH C
Y4eOHBIM TIJIAHOM

YacTth 00pa3oBaTeIbHON MPOrpaMMBbl
KosnuecTBo 3a4eTHBIX eMHHMIT / BCETO YaCOB

2.2. Pacnpenenenue yacoB 1o opmam u nepuogam o0ydeHus
OO111ee KOJIUYESCTBO YaCOB
o = CaMOCTOSI-
®opma 2| @ N
S | @ | mekuu- | nabopa- | MpaKkTH- | TEIbLHOM dopma
00yu4eHus 2 | 3 BCETO
8 | OHHBIX | TOPHBIX | YECKUX | pabOTHI + KOHTPOJIS
KOHTPOJIb
Ounas 1 1 — — 34 38 72 3a4er
Ounas 1 2 - - 34 38 72 9K3aMCH
Ounas, Bcero - - 68 76 144
3aouHas 1 1 — — 6 66 72 3a4eT
3aouHas 1 2 — — 6 66 72 9K3aMEH
3a04Hasi, BCETo — — 12 132 144

3. HEJIN JUCHUTTJIMHBI

Henp aucummuinHabl «MHOCTpaHHBIM S3bIK» — MPUOOPETEHHE CTYACHTAMH HAaBBIKOB U
YMEHHMH B Pa3iMUHBIX BUAAX PEYEBOM M MHCbMEHHOM NEATEIbHOCTH, KOTOpPbIE Ha OTIEJIbHBIX
dTamax SI3bIKOBOM IOATOTOBKM IO3BOJISIFOT MCIOJB30BaTh HMHOCTPAHHBIM S3BIK Kak B
poeCCHOHAIBHON M HAYYHOU JIeITEIbHOCTH, TaK U JIJIA IeJIeH JaJbHEIero caMooOpa3oBaHus;
pasBuTHE O0OmEH U NpodhecCHOHAIbHO-OPUEHTUPOBAHHOW KOMMYHHUKATUBHOW  SI3BIKOBOM
KOMIIETEHIIMH CTYJIEHTOB, YTO CAENAeT BO3MOXKHBIM () (heKTHBHOE 00LIeHHE B chepe SIKOHOMUKU
u Ou3Heca.

4. KOMITETEHIIN OBYYAIOIMEI'OCA, @OPMUPYEMBIE B PE3YJIPTATE
OCBOEHNMA KOMIIOHEHTA OBPA30OBATEJIbBHOU ITPOI'PAMMEBI, X MH/IUKATOPBI
N ITNTAHUPYEMBIE PE3VIJIBTATBI ObYUYEHU A

4.1. KowmrmereHuun
VYK-4. CriocoGeH mpuMeHsITh COBPEMEHHBIE KOMMYHUKATHBHBIE TEXHOJIOTHH, B TOM YHCJIE
Ha MHOCTPAHHOM(BIX ) sI3bIKe(ax), sl aKaJeMHUUeCKOro U MpoeCCHOHATBLHOTO B3aUMOICHCTBUSI.

4.2. VHaukaTtopbl KOMIETECHITHIA
Komnerenumn WHaukatopsl PesynbTarsl o0yuenus
YK-4. Cnocoben VK-4.1. Bwibupaer Ha | YK-4.1.1. 3HaeT, Kak CaMOCTOSTEIHHO
MIPUMEHSATH rOCyJapCTBEHHOM HaxoauTh U oOpabareiBaTh HH(pOpMaIHIO,
COBPEMEHHBIE A3BIKE PO U | HEOOXOIMMYIO JUISL KaueCTBEHHOTO




KOMMYHHKATHBHBIC
TEXHOJIOTHH, B TOM
quClie Ha
WHOCTPaHHOM(BIX )
si3bIKe(ax), UIst
aKaJeMHYeCKOro u
po¢eCcCuOHATHLHOTO
B3aUMO/ICVCTBUSL.

MHOCTPAHHOM(-bIX)
A3BIKAX
KOMMYHHKATHBHO
npueMiieMble CTUIIb U
cpeiacTBa
B3aMMO/JICICTBUS B
OOIIIEHUU C JIEJTOBBIMU
MapTHEPaMH.

BBITIOJIHCHU A AKaACMHUYCCKUX n
npoeCcCHOHATBHBIX 3a1a4 U JTOCTHIKCHHS
npodeccHoHAIbHO 3HAYMMBIX IIeNied, B T.4.
Ha HHOCTPAHHOM SI3BIKE.

YK-4.1.2. 3Haer MeTOABl U  CIOCOOBI
PUMEHEHHS UH(POPMAIIMOHHO-
KOMMYHUKAIIHOHHBIX TEXHOJIOTHIA 1715t cOopa,
XpaHeHusi, 0Opa0dOTKH, TPEICTABICHUS W

neperadyd  MHGOPMAMK B CHUTYaIUAX
aKaJeMHYeCKOro W MPOQeCCHOHATBLHOTO
B3aUMOJICHCTBUSL.

VK-4.2. Bener
JIEJIOBYIO TIEPEITUCKY Ha
roCy/1apCTBEHHOM
SI3BIKE PO u
WHOCTPaHHOM(-bIX)
SI3BIKAX.

VK-4.2.1. 3HaeT HOpPMBI MMCbMEHHON peuH,
HPUHATBIE B IPO(ECCHOHAIBHON cpefe.
VK-4.2.2. YMeeT BecTu JENIOBYIO MEPEIUCKY
Ha TOCYAApCTBEHHOM s3blke Pd  u/mmm
UHOCTPAHHOM SI3bIKE.

YK-4.3. Ymeer
BBITIOJIHATH ~ TIEPEBOJI
npodeccuoHaNbHBIX
TEKCTOB c
WHOCTPAHHOTO(-bIX) Ha
rOCYJJapCTBEHHBIN SI3bIK
PD u c
roCcyapCTBEHHOTO
A3bIKa PO Ha
MHOCTpPaHHbBIMN(-bIE).

VK-4.3.1. CocraBiser,
rOCyJ1apCTBEHHOM SI3BIKE PO n/nnu
WHOCTPAHHOM SI3BIKE, BBIIIOJIHSICT
KOPPEKTHBIN MEPEBOJ C UHOCTPAHHOTO SI3bIKA
Ha TOCYIapCTBEHHbIM s3blIKk PP wu ¢
rOCyJ1apCTBEHHOIO sI3BIKA P® Ha
WHOCTPaHHbBIN SI3BIK Ppa3IMYHBIX
aKaJIeMHMYECKUX W MpodheCcCHOHATBHBIX
TEKCTOB.

penakTupyer Ha

o. I[TPOTPAMMA JJNUCHUITIJINHBI

TeMmnl

Kpartkoe cogepxanue Tembl

Conepsxatensubiii Moaynb 1. Relations with Clients and Colleagues

Tema 1.
Customers

Customer service. Customers. "Company- client” relations. Company
loyalty. Meeting new people. Greetings. Word partners. Direct and
indirect questions.

Tema 2.
Companies

Description of companies. Goods and services, offered by companies.
Autobiography. Profession. Position. Responsibilities. FT Graduate
Training. Word-building. Present Simple vs Present Continuous. Third
person singular. Formal letters. Making offers.

Tema 3.
Travel

Trips, business trips. Meeting foreign colleagues. Processing order
(tickets, hotel room, meal, excursions, etc.). Socializing with colleagues
and clients. Countries, nationalities. Social conventions and cultural gaps.
Management style in other countries. Adjectives of nationality. Past
Simple vs Present Perfect. Avoiding repetition. Presenting information
about companies. Introductions and socializing.

ConepkarenbHblil MOAyIb 2. General Business Routines

Tema 4.
Troubleshooting

Troubleshooting. SWOT analysis. Company. structure. Changes in
companies, results, achievements. Work with clients and personnel
Synonyms. Past Perfect. Making recommendations. Giving business
advice




Tembl Kpartkoe cogepxanue TeMbl

Tema 5. Formation of a company, basic landmarks and directions of its

Company development. Past Simple: regular/irregular verbs. Adjective and noun

History patterns. Sequencing ideas. Giving presentations on company histories.
Purchase and sale. Formation of income. Retail and wholesale trade.

Tema 6. Methods of sale. Retail outlets. Bar codes. Packaging and marking. Word

Retailing groups. Definite, indefinite, zero articles. Defining relative clauses.
Market research and discussion.

ConepskaTenbHbIid MOIYIB 3. Business Environment
Goods and services. Advertising products. Marketing. Market research.
Goods promotion. Customer’s profile. Target audience. Advantages and

Tema 7. .

Products dlsadvant_ages of produpts._ Product features (USP_S). Famous prands
counterfeit. Order of adjectives. Degrees of comparison of adjectives &
adverbs. Product presentation.

People — the main asset of a company. Skillful management — guarantee

Tema 8. to a successful business. Different styles of management. Manager’s

People aspects of work. Managing employees. Word building. Forms expressing
future. Talking/writing about your job. Action planning career objectives.
Business environment. Factors affecting the business. development.

EGM?‘ 9. Business climate. The Big Mac Index. Performance of the company.

usiness

Clauses of contrast. Modal verbs. Scale of probability Describing trends:

environment interpreting graphs. E-mail. Business letters

ConepxatenbHblii Moayib 4. Results and Achievements

Financial services. The annual financial statements of companies. Cash
flow analysis. Different types of banks (clearing, trading, offshore) and

Tema 10. bank accounts. Interest rates. Investing money. Buying shares. Stock

Finance exchanges. Conditional sentences. Transitive and intransitive verbs, word
partners. Rephrasing and exemplifying. Linking words of cause and
effect. Discussing companies’ financial decisions.

Tema 11. Corporate ethics & responsibility. The ethical consumer. Gerunds &

Corporate Infinitives Constructions both...and, either...or, neither...nor.

responsibility Negotiation.

Tema 12 Global competition. Globalization. Perfect tenses.

Competition CV, Interviews

6. CTPYKTYPA U COAEPXXAHUME JUCHUITJINHBI
6.1. ®dopma oOyueHus — ouHas, Kypc — 1, cemectp — 1

Haumenosanus pasaciioB U TCM Konmectso gacos
Jleku. | JlaGop. | Hpakr. | CPC+K | Beero
Conepsxxatensubiii Moaynb 1. Relations with Clients and Colleagues
Tema 1. Customers — — 6 6 12
Tema 2. Companies — — 6 6 12
Tema 3. Travel — — 5 7 12
ConepkarenbHblil Moayib 2. General Business Routines
Tema 4. Troubleshooting — 6 6 12
Tema 5. Company History — 5 7 12
Tema 6. Retailing — 6 6 12
HUTOI'O 3A CEMECTP — 34 38 72




6.2. ®opma oOydeHnus — ouHas, Kypc — 1, cemectp — 2

KonnuecTtBO yacoB

HaneroBatis pasienos i Tem Jlexn. | JIaGop. | Ipakr. | CPC+K | Beero

ConepskaTenbHbId MOIYIH 3. Business Environment

Tewma 7. Products - - 6 6 12
Tema 8. People — — 6 6 12
Tema 9. Business environment - - 5 7 12
ConepxkarenpHblii Moayib 4. Results and Achievements
Tema 10. Finance - - 6 6 12
Tema 11. Corporate responsibility — — 5 7 12
Tema 12. Competition — — 6 6 12
HUTOI'O 3A CEMECTP — — 34 38 72
HUTOI'O 3A KYPC - — 68 76 144

6.3. ®opma oOyuenust —3aouyHasi, Kypc — 1, cemectp — 1

KonunuectBo uacoB

HanmenoBaris pasAeion i Tem Jlexn. | JIaGop. | Ilpakr. | CPC+K | Beero

Conepsxatensubiii Moaynb 1. Relations with Clients and Colleagues

Tema 1. Customers - - 1 11 12
Tema 2. Companies — — 1 11 12
Tema 3. Travel — — 1 11 12
ConepxatenbHblii Moaynb 2. General Business Routines
Tema 4. Troubleshooting — 1 11 12
Tema 5. Company History — 1 11 12
Tema 6. Retailing — 1 11 12
HUTOI'O 3A CEMECTP — 6 66 72

6.4.®opma oOyueHust —3aouHast, Kypc — 1, cemectp — 2

KomngecTBo yacos

Hanvenosanus pasaeios u Tem Jlex. ‘ Jlab6op. ‘ IIpaxr. ’ CPC+K ‘ Bcero

ConepskaTenbHbI MOIYIH 3. Business Environment

Tema 7. Products — — 1 11 12
Tema 8. People — — 1 11 12
Tema 9. Business environment — — 1 11 12
ConepskarenbHbiil Moayib 4. Results and Achievements
Tema 10. Finance — — 1 11 12
Tema 11. Corporate responsibility — — 1 11 12
Tema 12. Competition — — 1 11 12
HUTOI'O 3A CEMECTP — - 6 66 72
HUTOI'O 3A KYPC — — 12 132 144

7. OLEHOYHBIE MATEPUAJIBI (CPEACTBA) UL TEKVIIEI'O KOHTPOJIA
YCIIEBAEMOCTH, IIPOMEXYTOYHOU ATTECTALINN

7.1.  KoHTpoJibHBIE BOIIPOCHI.
OBPA3EILL 3AJAHNA ITPOMEXYTOYHOI'O KOHTPOJIA

. Listening
Listen to the person telling about the company Gucci. Choose the correct answer.
1. Gucci produces a. luxury goods b. cheap goods
2. It was founded in a. 1912 b. 1921
3.The company’s trademark has a. blue and red stripes b. green and red stripes

4. The company has a. 300 stores b. 3000 stores
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5.1t’s the a. biggest-selling b. biggest-selling company
company in the world in Italy
I1. Vocabulary
Match the words in the box with their definitions.
parent company supplier marketing competitor
repeat business customer care refund real estate

6. Property (land and buildings).

7. Return of money to a customer.

8. A company that owns other companies.

9. The action or business of promoting and selling products or services, including market research
and advertising.

10. Customers return to a company to buy more of its products or services.

11. A company that sells or offers the same type of product or service.

12. A company that provides a particular type of a product.

13. The activity of looking after customers, and helping them with any complaints or problems.

[1l. Grammar

1. State if the indirect questions are Wrong or Correct.
14. Could you tell me if you work in sales?
15. Could you tell me what product range does your company sell?
16. Could you tell me whether you like your job?
17. Could you tell me how long your company works on Saturdays?
18. Could you tell me is this company big?
19. Could you tell me where the bank is?

2. Choose the correct tense form (Present Simple or Present Continuous).
20. She ... for a big multinational.

a. works b. is working
21. This month our company ... new employees.
a. recruits b. is recruiting
22. At present we ... for a new marketing strategy.
a. look b. are looking
23. The company ... a refund if a customer is not satisfied.
a. gives b. is giving
24. T always .... with this supplier.
a. deal b. am dealing
25. Currently our company ... a new service.
a. promotes b. is promoting
26. We always ... goods on time.
a. deliver b. are delivering
27. This year our competitor ... fast.
a. expand b. is expanding
IV. Reading

Read the text and decide if the sentences are True or False.
McDonald’s success

McDonald’s is one of the most famous multinationals in the world. It is involved in food
sector and is the world’s largest chain of hamburger restaurants. It operates in 119 countries and
serves 47 million customers a day. The company employs over 1.5 million people.

With its headquarters in Illinois, the United States, the company began in 1940 when
brothers Richard and Maurice McDonald opened their first barbecue restaurant. In 1948, they
reorganized their business as a hamburger production and introduced the "Speedee Service
System™ which started the modern fast-food phenomenon.


http://www.oxforddictionaries.com/definition/english/promote#promote__9
http://www.oxforddictionaries.com/definition/english/product#product__3
http://www.oxforddictionaries.com/definition/english/include#include__3
http://www.oxforddictionaries.com/definition/english/market-research#market-research__3
http://www.macmillandictionary.com/search/british/direct/?q=of
http://www.macmillandictionary.com/search/british/direct/?q=looking
http://www.macmillandictionary.com/search/british/direct/?q=after
http://www.macmillandictionary.com/search/british/direct/?q=customers
http://www.macmillandictionary.com/search/british/direct/?q=and
http://www.macmillandictionary.com/search/british/direct/?q=helping
http://www.macmillandictionary.com/search/british/direct/?q=them
http://www.macmillandictionary.com/search/british/direct/?q=with
http://www.macmillandictionary.com/search/british/direct/?q=any
http://www.macmillandictionary.com/search/british/direct/?q=complaints
http://www.macmillandictionary.com/search/british/direct/?q=or
http://www.macmillandictionary.com/search/british/direct/?q=problems
http://en.wikipedia.org/wiki/United_States
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When consumer tastes change, the company develops, expands and launches its new menus
with salads, fish, smoothies, fruit.
Another key to the company’s success is good customer care, marketing and advertising

strategy.
28. McDonald’s is the first multinational in the world. TIF
29. The company has the biggest number of hamburger restaurants in the world. TIF
30. It gives jobs to 3 million employees. TIF
31. The nationality is American. T/IF
32. The company started as a food shop. TIF
33. McDonald’s was the first who launched the service system used today. T/IF
34. The company changes its menus to satisfy customers’ needs. TIF
35. The company uses successful promotion strategy. T/IF

Kputepuu onieHuBanus 3alaHusi IPOMEXKYTOUYHOTO KOHTPOJIS
MaxkcuManbHas o0mass cymma 0ajioB, KOTOPYIO MOKET MOJNYYUTh CTYJIEHT, YCIEIIHO
BBITNIOJTHUB BCE BUJIBI 33JjaHU, cocTaBisieT 35 0aioB, eciiu UTOroBas (popma KOHTPOJIS — 3a4erT.

7.2. TeMbl UHIUBUYaTbHBIX 3aJaHUMA
NunuBuayanbHple 3aaHusl MO JUCHUTUIMHE «HOCTpaHHBINA S3BIK» 3aKIIOYAIOTCS B
BBINOJIHCHUH TBOPYECKO-aHATMTUICCKHUX 3a/IaHUM 110 CIICTYIOIUM TeMaM:

CTaTUCTHKHU

Tema 3ananue Heanb
IIPOBECTU SWOT | 3akpernieHue JEKCUKU I10
. : aHAJIM3 NPEANIPUATHS Ha | TEMe npuodpereHue
Troubleshooting | SWOT analysis PEATIP ’ pHobp
OCHOBaHHHN JaHHBbIX | HABBIKOB IIPOBCACHUA

SWOT-ananuza

3aKpCIUICHUEC JICKCHUKHU I10

. TeMe, npuodpeTeHue
Presentation on | caemare Ipe3eHTALUIO
Company . HaBBIKOB MNOATOTOBKH H
. history  of  a | mo ucropuu u3BecTHOrO
history MIPOBEJCHUS TPE3CHTALIUU
famous company | 6peHaa Wi KOMIAHUH
[0 HUCTOPHUH H3BECTHOTO
OpeHJ1a MM KOMIaHUU
Essay 3aKpeIUICHUE JIEKCUKHU T10
“« oo HalMcaHUe d3CCce Ha
Traditional . | TEME, npuobdperenue
- . . TeMy «TpagunuoHHBINA
Retailing shopping vs online HaBBIKOB
o2 LIONUHT VS TOKYIKHU .
shopping: pros . apryMEeHTHPOBaHHON
v OHJIAMH: 32 ¥ IPOTUBY
and cons JIUCKYCCHH
3aKpEIJICHUE JIEKCUKHU I10
TeMe, npuodpereHue
Product cllenarh MPE3CHTAINI0
Products . HaBBIKOB IOJATOTOBKH U
presentation HOBOI'O IIPOJIYKTa
MIPOBEJICHUS] TPE3EHTALUU
POAYKTa
7.3. OBPA3ELl COAEPXXAHUA DK3AMEHAILIMOHHOI'O BUJIETA.

[Iporpamma BeICIIET0 0Opa30BaHMS

CrenmajabHOCTh
Cnenmanmm3anus
dopma o0yueHHs
Cemectp
JlucuunnuHa

IIporpamma cnenpanureTa
38.05.02 TamokeHHOE J1e710
TamosxeHHoe neno
Ounas, 3a04Has
BTOPOU
WNHOCTpaHHBIN SA3bIK

OK3aMeHaIlMOHHBIN Ouer Ne
1. Reading. Read the text and choose the best word to fill in each gap from A, B, or C.
2. Language. Do the exercises on grammar and vocabulary.


http://en.wikipedia.org/wiki/Salad
http://en.wikipedia.org/wiki/Fish_(food)
http://en.wikipedia.org/wiki/Smoothie
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3. Listening task. Listen to the text and for each question, mark one letter (A, B, or C) for
the correct answer.
4. Speaking Task. Speak on the topic suggested.
WHAT IS IMPORTANT WHEN ...?
Entering the foreign market
e Considering different ways of penetration
e Type of the product

5. Writing. Write a letter on the given input.

VYTBepKIE€HO Ha 3acelaHuM KadeApbl aHTIIUKECKOTO

CIIELIMaIbHOCTEN

IIporokom Ne
3aB. kadenpoit

B ciyuae
JMCTaHLIMOHHBIX

MMPUBCACHHOI'O.

oT« » 20
K.}.H., mo1. O.P. bparuna

DK3aMEHATOPHI:

A3bIKA JId  OKOHOMHYCCKUX

BCACHUA yqe6Hor0 nponecca € MCIOJb30BAHUEM JJICKTPOHHOI'O o6yquI/15[ u

o0pa3oBaTeNbHBIX TEXHOJIOTHM, COJAEpX)aHWE OMiIeTa MOXKET OTJIMYAThCS OT

Kpurepun onieHnBaHus 3K3aMEHALIMOHHOTO 3a1aHUS

Tun 3aganus Kpurepuu onieHku Baiel
3aganusg 1mo | Tunm 3anaHus: MHOXKECTBEHHbIM BbIOOp, 34 Bompoca,
rpaMMaTUKE U | KaX/blil paBUiIbHBINA 0TBET cuictasiseT 0,5 Gama: 17
JIEKCHKE 34 Bompoca * 0,5 6amna
Hroro 17
[Tucemennoe | CooTBETCTBUE CTPYKTYpE 05
3a1aHne CootBercTBHE 00BEMY 0,5
Coneprxanue/o0miee HHGOPMAIIMOHHOE HATIOJIHCHHE 1
CooTBeTcTBHE CTHIIIO 1
I'pammaTruyeckas ¥ JJISKCHUeCcKasi MPaBUIIbHOCTh 1
Hroro 4
YreHue Tun 3amaHus: MHOMKECTBEHHBIH BBIOOp, 8 BOIPOCOB,
Ka)KIbI IPABUJIbHBIN OTBET cocTaBiseT 1 Oa:
8 Bompocos * 1 Oann 8
Hroro 8
AynupoBanue | Tun 3anaHusi: MHOXXECTBEHHbIH BbIOOp, 6 BOMPOCOB,
KKl IPABUJIbHBIN OTBET cocTaBiseT 1 Oam:
6 BompocoB* 1 Gan 6
Hroro 6
I'oBopenue | IlonHoTa BhImosmHEHUs 3aaanus (task completion) 2
BbeictpoTa peun/cBoboHOoe BiageHue (fluency) 1
['pammaTHuecKkas 1 JJeKCH4ecKas MpaBUIbHOCTD (accuracy) 2
Hroro S
Bcero 3a sx3ameH 40

8. PACIIPEJEJIEHUE BAJIJIOB, KOTOPBIE I[TOJIVHAIOT OBYYAIOUINECA
OOmiast onleHKa 3HAHMM O0y4aromMXCs MO AMCHUIUIMHE MpoBoauTcs mo 100-0amabHOM
HIKaJe HUCXOJ W3 MaKCUMyMa, MPHUBEACHHOro B Tabiuie Huxke. OpraHu3alioHHO-y4deOHas
paboTa B ayIUTOPUH OIIEHWBAETCS HAa OCHOBE TAKUX KPUTEPUEB KaK IOCELIAEeMOCTb 3aHSATHH,
CBOEBPEMEHHOE M KAaueCTBEHHOE BBINIOJHEHUE JIOMAIHUX 33JaHUi, aKTUBHOCTh BO BpeMs
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NPOBEICHUS JICKIIMOHHBIX M TPAKTUYECKUX 3aHATHH (ydacTHe B OOCYKICHHU TEKYIIEro M
MPONJICHHOTO MaTepuaia, peleHue 3a1ad u T.11. ).
8.1. Cemectp 1

ConepxatenbHble B pabori Basir
MOJTYJH
Opraan3aniioHHO-y4eOHas paboTa CTyJeHTa B ayIUTOPUHU 25
CamocTtosTenpHas padora 20
1-2 WunuBuayansHas paboTta 20
[TpomesxyTouHasi KOHTPOJIbHAsL paboTa 35
OO0muii uTor 3a cCeMecTp 100
8.2. Cemectp 2
CopepxarenbHble B paGoTs! Basuisr
MOTYJTH
Opranu3aniioHHO-y4eOHast paboTa CTyJeHTa B ayIUTOPUH 20
CamocrosiTenbpHas paboTa 20
3-4 WupuBuayanbHas pabora 20
DK3aMeH 40
OO0mmuit uToT 32 cCeMecTp 100

CooTBeTCcTBHE 0AII0B OLICHKC

OreHka 110 IITHOAJUIEHOM IIKaJIe
KomnunuectBo 6annoB =
s 100 ECTS | Dx3amen, nuddepeHIpOBaHHBIN 3auer
3a4eT

90-100 A OTJINYHO 3a4TEHO
80-89 B 3a4TEHO
75-79 C XOpoto 3a4TEHO
70-74 D 3a4TEHO
60-69 E yIIOBJICTBOPUTEIHHO Pe——
35-59 FX HE 3a4TEHO

0-34 = HEYIOBJIETBOPUTEIHHO 1o 33970

9. OBECITEYEHUE OBPA30OBATEJIBHOI'O ITPOLIECCA AJIA JIUIL C
OI'PAHMYEHHBIMHU BO3MOXHOCT MU 3/]I0POBBS U MTHBAJINIOB
B xoze peanu3anuu QUCIUILTAHBI HCIIOIB3YIOTCS CIICTYIOIINE TOTIOTHUTEILHBIC METOIBI
0o0y4YeHus, TEKYIIEro KOHTPOJIIsl YCIIEBAEMOCTH U MPOMEKYTOYHON aTTeCTalluu 00YyJaroluxcs B
3aBUCHMOCTH OT UX WHIUBUIYAbHBIX OCOOCHHOCTEH:
1) nmus crnenbiX U CIaOOBUISIIHX:
— JeknuA O0QOPMIISIOTCS B BHJIE DJIGKTPOHHOTO JOKYMEHTA, JIOCTYITHOTO C TIOMOIIBIO
KOMIIBIOTEpA CO CTIEUaIN3UPOBAHHBIM MMPOTPAMMHBIM 00ECIICUeHUEM;
— QIS BBITIOJTHEHUS 3aJIaHUsl MPU HEOOXOIUMOCTH TMPEAOCTABISICTCS YBEIUIHBAIOIICE
YCTPOMCTBO; BO3MOXKHO TaKKe UCIIOJIb30BaHHE COOCTBEHHBIX YBETUUMBAIOIINX YCTPOUCTB;
— TNHCHMEHHBIC 33IaHUST OPOPMITSIFOTCS YBEITUUICHHBIM MPHQPTOM.
2) JUIS TIyXHUX U CJIa00CTBIIIAIIHX
— JIeKIMHA O(POPMIISIFOTCS B BUJIE JJIIEKTPOHHOTO JJOKYMEHTA;
— TMHCHMEHHBIE 33/1aHUS BBITIONHSIOTCS HA KOMITBIOTEPE B MTUCHbMEHHOU (hopMme;
— 9K3aMeH MPOBOJIUTCS B MUCBMEHHOHN (JopMe Ha KOMITBIOTEPE; BO3MOXHO ITPOBEICHHE B
dbopMe TecTUpoBaHHUS
3) IS JIMII ¢ HAPYIIEHUSIMH OIIOPHO-IBUTATEILHOIO arapara:
— Jekuuu opOPMIISIOTCS B BHJIE DJIEKTPOHHOTO JOKYMEHTA, JOCTYIMHOTO C TOMOIIBIO
KOMITBIOTEPA CO CIIeHATN3UPOBAHHBIM IPOTPAMMHBIM 00ECTICUCHUEM;
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— IHCbMEHHBIE 3aJJaHHs BBIIOJIHAIOTCS Ha KOMIIBIOTEPE;

— 9K3aMeH U 3a4€T MPOBOJSATCS B yCTHON (hOpMeE MIIN BBITTOJIHSAIOTCS B TUCBbMEHHOU (popme
Ha KOMIIBIOTEpE.

[Tpu HEOOXOMUMOCTH MPEyCMaTPUBACTCS YBEITUUYEHUE BPEMEHHU ISl TIOATOTOBKU OTBETA.

IIponenypa  mpoBeaeHUs  IPOMEXYTOYHOM  arrectamuu Uil OOy4aroLIUXCs
YCTaHABIMBACTCS C Y4Y€TOM UX HMHIUBHIYaJbHBIX TCUXO(PU3MUECKUX OCOOCHHOCTEH.
[TpomexyTouHas aTTecTalysi MOKET IPOBOAUTHCS B HECKOJIBKO ATAIIOB.

[IpoBenenne mpoueAypbl OLEHUBAHHUA PE3YINbTaTOB OOY4EHHUS JOMYCKAeTCsl C
UCIIOJIb30BaHUEM JAUCTAHIIMOHHBIX 00Pa30BaTeIbHbBIX TEXHOIOTUH.

ObecneunBaercs A0CTyN K WHPOPMAIIMOHHBIM U OMOIHOrpadMuecKuM pecypcam B CETH
WutepHer Ui Kaxaoro oOydarouierocs B (opmax, aJalTHPOBAaHHBIX K OIPAaHUYEHHUSIM MX
3JI0pOBbsI U BOCTIPHATHS HHPOPMALIH:

1) mus cruenbiX U CaOOBUISIIHX:
— B IeYaTHOU (opMe YBETUYEHHBIM HIPHUPTOM;
— B (hopMe 3IEKTPOHHOTO JIOKYMEHTA;

2) s TIyXHX U CIIa0O0CIBIIIAIIUX:

— B Ie4aTHoOH ¢opme;

— B (hopMe 3IEKTPOHHOTO TOKYMEHTA.

3) s 00yyaroUIMXCsl ¢ HAPYLICHUSIMU OTIOPHO-BUTATEILHOTO arapara:

— B mevaTHoO dopme; B hopMe 3JIEKTPOHHOTO TOKYMEHTA.

10. MATEPUAJIbBHO-TEXHUMYECKOE OBECITEHEHUE YUEBHOI'O ITPOLIECCA

[IpakTuueckue 3aHATHS N0 IUCHUIUTMHE «IHOCTpaHHBIN S3BIK» MPOBOAATCS B y4eOHOMH
AyJUTOPUU JIJISl TIPOBEACHUS MPAKTHYCCKUX 3aHSATUH, TEKYIIET0 KOHTPOJSI U MPOMEKYTOUHOM
arrectauuu (aya. Ne 210, r. Jonenk, yn. YemtockuHues, 1. 198a), ocHalleHHONH KOMILIEKTOM
yuebHOi MebOenu Ha 20 MOCaJOYHBIX MECT, KOMIUIEKTOM pabodero MecTta IpernojaBaTelid,
MarHUTHO-MAapKEPHOM JOCKOW, ydyeOHHMKaMU U Y4eOHBIMH MOCOOUSMHU, ayIuo U BHJIEO
000pyI0BaHHWEM, KOMIIBIOTEPOM C HHTEPHET-MOAKIIOUYEHUEM, CKAaHEPOM M KOMHPOBAIBLHBIM
YCTPOUCTBOM.

CamocrosiTenbHast paboTa CTYJIEHTOB MTPOXOIAUT B CICIYIONIUX MTOMEIIEHUSX

— OubnuoTeka yHHBEpPCUTETA, YKOMIUIEKTOBaHa y4ueOHON Mebenbto Ha 401 mocamouHoe
MECTO, pacroyioxkeHa 1o ajapecy r Jloneuk, npocnekt ['yposa 1.6;

— yuTadbHBIN 327 Ne 1 nHOCTpaHHOU JUTEepaTyphl, YKOMILIEKTOBAaH y4eOHON MeOenbio Ha
34 mocaJouHbIX MECTa, OCHAIIEH KOMITBIOTEPOM B KOMILIEKTE (1 IIT.), pacIoIoKeH 1Mo aapecy T.
Honernk, mpocmnekt ['yposa 1.6, ka6. 103;

- METOJIMYECKUN KaOMHET y4eTHO-(PMHAHCOBOro (haKylbTeTa, YKOMIUIEKTOBAH y4eOHOM
MebOenpio Ha 35 MocalouHbIX MECT, OCHAIIeH 4 KOMITbIOTepaMH C BBIXOJOM B ceTh MHTepHeT,
pacmosioxen 1o anapecy r. Jloneuk, yin. Yemtockunies, 1. 198a, aya. 105.

[Ipu peanuzarnuy mporpamMmbl AUCHUILTUHBI MOTYT HCIIONB30BAThCS CIEAYIONIUE BUIBI
AJIEKTPOHHOTO B3aWMOJICHCTBUS MPEIOAaBaTEIb-CTY/ICHT:

- UCIONB30BaHUE BUEO YPOKOB;

- pa3MelieHHe YYEeOHBIX MaTepuajoB B OOJAYHBIX XPAaHWUJIUIIAX TMpEnojaBaTesend ist
MCIIONIb30BaHUs CTYJACHTAMHU MPHU MOJATOTOBKE K 3aHSATHUSM;

- pacceUIKa MO 3JEKTPOHHOM MOYTE MAaTEepPUalOB W 3aJaHUN JJIS BBITIOJIHEHHS, TPOBEPKA
BBITIOJTHEHHBIX 3a/IaHUH;

- MOJJAEpIKKa CTPAaHWYKHU MPETOaBaTelIsl U TPYII MPENoaaBaTeIb-CTYI€HTHI B COITUATBHBIX
CeTsIX JUIst 00ecTeueH s TEKYIIeT0 KOHTPOIIsl padOThI CTYACHTOB.

[Tpu wM3ydeHWH NUCHUTUTHHBI MPUMEHSFOTCS JJICKTPOHHOE OOYYCHHE M JMCTAHIIMOHHBIC
o0Opa3oBaTenbHbIC TEXHOJIOTHH.

C  wuCmonb30BaHUEM  PECypCcOB  IUIATGOPMBI  JTUCTAHIIMOHHOTO  O0Opa3OBaHMS
OCYIIECTBIISICTCS TEKYIIMHA KOHTPOJb 3HAHWUU OOy4alomMXxcs Ha OCHOBE TECTUPOBAaHUS U
MIPOBEPKH PE3YJIbTATOB CAMOCTOSITEIIBHOU PAOOTHI.
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11. PEKOMEHAYEMAS JINTEPATYPA

11.1. OcHoBHas quTepaTypa

1 Economics for Beginners: understanding the basics. 3amanust st ayqutopHoit u
caMOCTOSATENIbHOW paboTel K yueOHmKy “First Insights into Business” mis cTyneHTOB
YKpYIIHEHHOW rpynnbl HanpasieHuss noxaroroBku 38.00.00 skoHOMHKAa U yIIpaBJICHHE.
[DnexTponnsiit pecypce] / JI.B. Emenko, M.M.ITucapesckas, 2.P.bparuna. — Jonenk: ['OY BIIO
«/lonenkuit HanMoHaANBHBIN yHUBepcuTeT», 2020 — 270c.

2. 3amaHus A MPOMEXKYTOYHOrO KOHTpoisi K yueOHuky «First Insights into
Business» 1t cTyneHTOB 1-2 KypCcOB SKOHOMHUYECKUX CHEIHATBHOCTEH [DIeKTPOHHBIN pecypc]
| D.P. bparuna, JI.B. Emenko, M.M. IlucapeBckas. — Jloneuk: I'OY BIIO «JloHeukwuii
HallMOHAJIbHBIA YHUBEpCUTET», 2017. — 56¢.

3. VYyeOuble Marepuainbl s ayJUTOPHOM U CaMOCTOSITENIBHOM pPaboThl IO
AHTIIUHCKOMY SI3BIKY TpodecCHOHambHOro oOmeHus mans ctyneHToB I-II kypcoB nHEBHOW U
3a04HOM (hopmbl 00ydeHust [Dnexkrponnsid pecypc] / W.IO. [lybpoBkuna, J[.d. MycraeBa —
Honenxk: 'OV BIIO «/lonenkuii HalnoHaNbHBIN yHUBEpcUTeT», 2017 — 275¢.

4. Y4eOHo-MeTonuYecKoe mocodue Mo aHIIMICKOMY SI3bIKY MPOQECCHOHATHHOIO
obmenust s cryneHToB I-1I KypcoB aHEBHOH M 3a04HOI (POpMBI 0OyUEHHS CIIEIUAIBHOCTH
«Tamoxxennoe geno» [Dnexktponnbiii pecype] / W.IO. lyopoBkuna — [loneux: 'OY BIIO
«/loHenkuit HaMOHATBHBIN yHUBepcuTeT», 2018 — 175 c.

5. Robbins, S. First Insights into Business: Students' Book [Text] /Sue Robbins -
Harlow: Longman, 2008. — 175 p.

6. Emmerson, P. Business Grammar Builder: (for Class and Self Study) [Text] /
P.Emmerson - Oxford: Macmillan, 2002. — 272 p.

7. Mascull, B. Business Vocabulary in Use [Text] / B. Mascull — Cambridge:
Cambridge Univ. Press, 2002. — 174 p.

11.2. JlomonHUTENbHAS JIUTEPATYpa

1 Mertonnyeckue peKOMEHIAIMKA TI0 OpPraHU3alki MPAKTUYECKUX 3aHSATUN CTYJICHTOB
HECHEeUUATbHBIX (haKyIbTeTOB MO AucCHUIUIMHE "VIHOCTpaHHBIA s3bIK" (aHTIMHACKUN, HEMELKUil)
[OnexTponHsIii pecype] / coct.: 3. P. bparuna u ap. — lonerk: 'OV BIIO «/lonenkwii HamoHATBHBIN
yHUBEpcUTET», 2016. — 39c¢.

2. Meroandeckue yKazaHHs MO0 OPTaHHU3allMd CaMOCTOSITEIIbHOW pabOThl CTY/IEHTOB
HEeCTEeIHATbHBIX (PaKyIbTETOB MO AUCHUIUINHE «HOCTpaHHBIN S3bIK» (AaHTTIUICKUHN, HEMEIKUH,
ucrnanckuit) [OnekTponHblii pecypc] / coct.: JIL.B. Emenko u np. — Houeux: 'OV BIIO
«/loneukuit HaMoHaNIbHBIN yHUBEpCUTET», 2016 — 70c.

3. Mromnep, B.K. CoBpemeHHBIN aHTIIO-PYCCKHM, PYCCKO-aHTJIMHCKHIA CIOBaph:
120000 cnoB / B.K. Mromiep — Mocksa: [lom. XXI Bex: PUITOJI knaccuk, 2010. — 959 c.

4. Ashley, A. Oxford Handbook of Commercial Correspondence [Text] / A. Ashley.
— New Ed. — Oxford: Oxford University Press, [2010]. — 304 p.

5. Macmillan Essential Dictionary for Learners of English: The New Intermediate
Learners' Dictionary / Ed. by M. Rundell — Oxford: Macmillan Publ., 2003. — 861 p. + aiekTpoH.
onT. quck (CD-ROM).

6. Redman, S. English Vocabulary in Use: Pre-intermediate and Intermediate [Text] /
S. Redman — 3d ed. — Cambridge: Univer. Press, 2011. — 263 p.

12. NHOOPMAILIMOHHBIE PECYPCBI

1. HaunuonanbHast 3JIEKTPOHHAaA OndMoTeKa (H3B): dbenepanpHas
rocyaapcTBeHHas uH(popMarmonHas cucrema /| MunucrepctBo Kynbrypel P®; Poccuiickas
rocyiapcTBeHHas Oubnmoreka. — Mocksa, 2019- . — URL: https://rusneb.ru/ (nara obpamenus:

01.09.2023). — PexumM jmoctyma: cBOOOIHbBIH, moanucka. Heooxoauma ycTaHOBKA MTPOrPaMMHOTO
oOecrieyeHus. — TeKCT: AJIeKTPOHHBIH.
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2. eLIBRARY.RU: nay4nas snekTpoHHas OuOnmoreka: cat. — Mocksa, 2000- . —
URL: https://elibrary.ru (mara oopamenus: 01.09.2023). — Pexum gocTyma: i aBTOPU30B.
MoJb30BaTeeh. —TeKCT: JIIEKTPOHHBIH.

3. Hayunas snextponnas Oubnmnorexa «KuOepJleHmHkay»: caiit / Accoumanus
«OtkpbITas Hayka». — MockBa, 2014- . — URL: https://cyberleninka.ru/. — Pesxxum moctyma:
cBOOOHBIN. — TeKCT: NMEKTPOHHBIH.

4. DNeKTPOHHO-OUOIMOTEeUHAS cucreMa «Jlanby»: [caiiT]. — URL:

https://e.lanbook.com (mata o6pamenus: 01.09.2023). — Pexxum jgocTyma: JUisi aBTOPU30B.
nojb3oBaTesen. — TeKcT: 2JIeKTPOHHBII.

5. IBC IOpaiit: >nexTpoHHas 6ubnuoTeyHas cucrema: caT. — Mocksa, 2013. —
URL.: https://biblio-online.ru (mara odpamenus: 01.09.2023). — Pesxxum 1ocTyna: Juiss aBTOPU30B.
IIOJIb30BaTeseH. — TEeKCT: 2JIEKTPOHHBIMN.

6. DJ1eKTPOHHO-0ubmoTeuHast cuctema JonIl'Y: caiit / ®I'BOY BO «/lonl ' V». —

Honeuk, 2016- . — URL: http://library.donnu.ru/ (mara oopamenus: 01.09.2023). — Pexum
JIOCTYyTIa: CBOOOHBIN. — TEeKCT: 2JIEKTPOHHBIH.
7. JJekTpoHHbI Katajsor Hayunoii 6uGmuoreku [lonl'Y: pasnen caiita / Hb

Joul'Y. — Tekct: snekrponnsiii / DBC Joul'Y: caiir. — URL: http://library.donnu.ru/catalog/
(mata obpamenus: 01.09.2023). — Pexxum goctymna: MOMCK CBOOOIHBIN, 3JIEKTPOHHBIE JOKYMEHTBI
— 11 monk3oBareneit Jonl'Y.

8. DaexTponnblii apxuB Joul'Y: pa3nen caiita/ Hb Jlonl'Y. — TekcT: 37€KTpOHHBIN
// OBC ounl'Y: caitr. — URL: http://repo.donnu.ru/ (nara oopamenusi: 01.09.2023). — Pexum
JIOCTYTIa: CBOOOIHBIH.

9. Caiir unpopmaimoHHoro areHrcTea The Economist [DaekrpoHHblil pecypc]. —
URL: http://www.economist.com — Pesxum gocTyma: CBOOOIHBIA.

10. Caiit undopmanuonnoro arentctBa CNN [Dnexktponnsiii pecype]. — URL:
http://money.cnn.com/ — Pexxum octyma: CBOOOHBIA.

11. Caiit undopmanuonnoro arenrctsa BBC [Dnextponnsiii pecypc]. — URL:
http://www.bbc.co.uk/news/world — Pexxum moctyrma: cBOOOTHBIN.

12. Caiit undopmanmoHHoro areurctsa Euronews [Onekrponnsiit pecypc]. — URL:
http://ru.euronews.com — Pexxum gocTyma: CBOOOIHBIN.

13. Caiir undopmarmontoro arenrctea 1he Guardian [DnekTpoHHbIH pecypc]. —

URL: https://www.theguardian.com/uk/business — Pesxum octyma: cBOOOTHBIHA.

13.  TTPOI'PAMMHOE OBECIIEYEHUE
1. Windows 7 PRO (xopnopatuBHas auuen3us oY Ne 46484614)
2. Microsoft Office (koprmopatuBHas aunen3us oY Ne 46472919)
3. Microsoft Visual Studio (suniensust mporpammsl Dream Spark 1t BBICIINX Y4eOHBIX
3aBe/IeHNN)
4. Awntuupyc Kacnepckoro, Adobe Acrobat Reader, xPDF (iuuenszuun GPL, Apache,
BSD m1st cB060HOTO MPOrpaMMHOTO O0eCTIEUeHUS).
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